
LITERARY TECHNIQUE: Figurative Language 
 
Figurative language is one of the literary techniques an author uses to help the reader 
visualize (see) what is happening in a story or poem. Some common types of 
figurative language are: imagery, simile, metaphor, alliteration, personification, 
onomatopoeia and hyperbole. 
 
Imagery: involves one or more of your five senses (hearing, taste, touch, smell, sight). Imagery 
uses a word or phrase to stimulate your memory of those senses. These memories can be positive 
or negative and contribute to the mood of a piece. 
Example: My father lies black and hushed/Beneath white hospital sheets 
 
Simile: involves making comparisons by using like or as. Similes usually compare two things 
that are not alike and are used to help the reader visualize a character or setting. Example: The 
baby was like an octopus, grabbing at all the cans on the grocery store shelves. 
 
Metaphor: involves making comparisons, without the use of like or as.  Metaphors also compare 
things that are not alike in order to help the reader visualize setting and character. 
Example: The giant’s steps were thunder as he ran toward Jack. 
 
Personification: involves giving human characteristics to inanimate (inert) objects. 
Personification allows the writer to show how an object behaves in a way the reader can easily 
visualize. 
Example: The leaves chased each other down the walk, tumbling in the wind. 
 
Alliteration: involves using the repetition of the beginning consonant sounds in two or more 
words in a row.  Alliteration is primarily used in poetry.  It gives a poem rhythm. 
Example: while I wandered weak and weary. 
 
Onomatopoeia: involves using words that sound like what they mean.  Onomatopoeia is also a 
way to help readers visualize through specific descriptions. 
Examples:  The leaves crunched under my feet.  The crackle of the fire was soothing. 
 
Hyperbole: involves the comparison of two objects, through exaggerations.  It is used by a 
writer when he/she wants to make something or someone sound impressive, or to emphasize 
something, such as a feeling, effort, or reaction.  In order to not confuse hyperbole with a simile 
or a metaphor, remember, the difference is a hyperbole is an exaggeration. 
Examples:  His feet were the size of a football field.   I’m starving to death! 
 
Cliché: the overuse of certain “expected” phrases, expressions, or ideas.  Clichés no longer have 
the power to surprise or entertain the reader, since they are so predictable.  As a writer, you want 
to avoid using clichéd phrases. 
Example:  Love is like a beautiful rose. 


